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Central Taiwan University of Science and Technology Undergraduate 4-Year Daytime Program Department of Marketing Management
Curriculum Standards for the 112nd Acadmic Year
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g B FAK | rooching First Semester Second Semester %3z
Academic Year Course Credits hours e %y #Eu %y Remarks
Teaching Internship Teaching Internship
£ &% % (24% £ ) Basic Competencies (24 Credits)
~ & ¢ 4 4 Literature and Life 2 2 2
+ — & < (- ) Freshman English (I) 2 2 2
% — B & 1" Academic Year T A B L R * Information Technology and Application 2 2 2 g“on“;’pi‘tﬁ Course
+ — & < (=) Freshman English (1) 2 2 2
~ ¥ 2732 Literature Studies 2 2 2
% 4 £ % % Life Aesthetics 2 2 >
7% % 4 % Environmental Protection in Life 2 2 2
% = & & 2™ Academic Year 2 8 $x3 Introduction to Law 2 2 2
4 & L% +2 Introduction to Life Science 2 2 2
A w2 R % g7 & i Interpersonal Relationships and 2 2 2
- . : PER s 2B~ % A< i Multi-cultures 2 2 2
; = & & 3" Academic Y
reF cademic Year 725 5 Cultural Studies > 2 2
Fer g7 (2% &) Military Training and Physical Education (2 Credits)
}_ S EBp &7 FE T2 H-F I # HAll-out Defense Education 0 2 2
% — & # 1% Academic Year £4 5 (- ) Physical Education (I) 1 2 2
pf{( ) Physical Education (11) 1 2 2
% - & & 2" Academic Year % (=) Physical Education (II) 0 2 2
% ¥ 3 (638 &) Professional Required Courses (63 Credits)
%o L@ (248 4 ) Core Foundations (24 Credits)
. B : Bed o b 2 8 efe
€ -5 (- ) Accounting (1) 2 2 2 College General Core Courses
e sl F o & i A
P JL 5 Management 3 3 3 College General Core Courses
g P e 70 & 12 AR
&% Economics 3 8 3 College General Core Courses
% — & & 1% Academic Year &£ ¥ 1512 Business Ethics 3 3 3
% + F 7% E-Commerce 3 3 3 go::if? Course
S _ : Bad P 2 ig AT
Q + % (=) Accounting (1) 2 2 2 College General Core Courses
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Academic Year Course Credits hours 3% 'Y 3% FY Remarks
Teaching Internship Teaching Internship
B A % ¥ 524 Management in Health Industry 3 3 3 Pci ﬁeg e*g(;:é;r‘él@ciﬂ?:iCourses
R -~ Bod s i3 BAT
Y3t & Statistics 3 3 3
yoBi o™ Academic Year g’o:!“e?e;eneral Core Courses
Je* szt 8 Applied Statistics 2 2 2 éon‘:’pijef Course
o & ¥ (398 £ ) Core Professional Courses (39 Credits)
i p . E & T
{7 4 ¢ 1= Marketing Management 3 3 3 Anchoring Course
25 AW 2= Al - . 4+ FFF»’Z‘ 33
¥ — & & 1% Academic Year PRI% ¥ {7 40 Services Marketing 3 3 3 |F; Cfu des Ser—?ces Lé arning
% ¥ 7 & Consumer Behavior 3 3 3
#E % B % 8 72 Customer Relationship Management 3 3 3
& %% {7 4 International Marketing 3 3 3
5 = & & 2" Academic Year é_ &% B ¥ % 312 Product Development and Management 3 3 3
&% & 72 Brand Management 3 3 3
7 4 & 319 7+Practice of Marketing Planning 3 3 3
i # % v 22 ¥ 312 Pricing Strategy and Management 3 3 3
I B AT kAT
o - 3 > % Research Method 2 2 2 Academic Ethics Course
% 2 & & 37 Academic Year B £ 15 4 B 4% Integrated Marketing Communication 3 3 3
Ay ‘—?5?@1 (- ) Seminar Research (1) 2 4 4
il & ¢ 72 Channel Management 3 3 3
% 4547 7 &2 4 i¥(= ) Seminar Research (1) 2 4 4
# & ;3 % (48 &) Liberal Education (4 Credits)
” . ) % # ;% % Liberal Education 2 2 2
= & & 2" Academic Y - - -
o g cademic veat 1 & ;& % Liberal Education 2 2 2
% 45 3 (558 &) Professional Electives Courses (55 Credits)
7 4 (218 &) Marketing Management Modula (21 Credits)
- ) . i B A ¥ 744 Marketing in Health Care Industry 3 3 3
- # & 2™ Academic Y = -
=g cademic Year R A ¥ 745 Leisure Marketing 3 3 3
7 § % 7 4 & Retailing Marketing 3 3 3
e . ® Ji 4 7 47 Nonstore Retailing Marketing 2 2 2
— &g gh &
¥ = & 37 Academic Year % »& {7 & Hospitality Marketing 2 2 2
=B A ¥ ¥ ¥ 12 Strategic Management in Health Care Industn 2 2 2
@4 & ¥ 5 ¥ Franchising Management 2 2 2
%z & & 4" Academic Year Bk ¥ 7 4 Tourism Marketing 2 2 2
R A ¥ 5 # 72 Quality Management in Health Industry 2 2 2

* I iE 2 (348 &) General Electives Courses (34 Credlts)

|4 & # m Sales Force Management |
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. B L S Teiﬁng First Semester Second Semester %z
Academic Year Course Credits hours e X e ) Remarks
Teaching Internship Teaching Internship
o vh = m . R S
48 7 4 Internet Marketing 2 2 2 Computer Course
4 & £ ¥ % # 32 Production and Operation Management 2 2 2
AR YR Y18y
4 % (- ) Marketing Practice () 9 18 18 Off-Campus Internship
Internship Duration:18weeks
%z & & 4" Academic Year 7 41 % # 3k 3+ Design of Marketing Activities 2 2 2
£] % & 72 Entrepreneurial Management 2 2 2
7 % 2k 2] Business Negotiation 2 2 2
A 4 TR E 72 Human Resource Management 2 2 2
P4 7% ¢ 72 Financial Management 2 2 2

bRy Ry 14
% ¥ (=) Marketing Practice (I1) 9 18 18 Off-Campus Internship
Internship Duration:14weeks

% - & & .| ++(1) 1¥ Academic Year Credits Subtotal (1) 43 47 27 0 20

F-FE)P02) 2" Academic Year Credits Subtotal (2) 34 36 17 0 19

% = # & -] 3+(3) 3" Academic Year Credits Subtotal (3)] 31 35 20 0 15

5= £ & ] 3+(4) 4" Academic Year Credits Subtotal (4)] 40 58 12 18 10 18
& 3+ Total = (1)+(2)+(3)+(4)] 148 176 76 18 64 18
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Graduation Requirements and Other Relevant Instructions
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The minimum graduation requirement is 128 credits, including mandatory 89 credits [comprising 24 credits for basic competencies (2 credits each for literature
studies and cultural studies), 2 credits for military training and physical education, 63 credits for professional core courses], 4 credits for broad knowledge. Elective
credits must be at least 35 credits.

BERFREIA TFRNS ZETRFALTFF LB FTAAMER B LE -
Before graduation, students must obtain the qualifications as stipulated in the "Regulations for the Assessment and Implementation of Information Literacy
Graduation Qualifications" of our university, which includes obtaining the information-related certifications listed therein, in order to graduate.
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The regulations regarding the graduation requirements for English proficiency are implemented in accordance with the "Implementation Guidelines for the English
(Japanese) Graduation Thresholds for Undergraduate Programs at CTUST."

TR R ML R % T ¥ § o The computer course requires the payment of a computer practicum fee.
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Teaching Internship Teaching Internship
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In accordance with the regulations outlined in the Implementation Rules for the Graduation Threshold of 'Life and Service' at the Central Taiwan University of
Science and Technology, all requirements related to 'Life and Service' graduation threshold shall be adhered to.
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Undergraduate students are required to complete relevant courses on academic ethics education in accordance with the 'Implementation Guidelines for Academic
Ethics Education Courses at the Central Taiwan University of Science and Technology. After completing the courses, students must submit their performance to the

respective instructors for grading.

FARETD >R FRE TP L PR AFFH IR AL EFRIEME, 20 @ L%
Before graduation, students must obtain the qualifications as stipulated in the "Professional certificate graduation threshold for the Department of Marking

Management at CTUST".




