Central Taiwan University of Science and Technology Undergraduate 4-Year Nighttime Program Department of Marketing
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Management Curriculum Standards for the 113" Acadmic Year
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Academic Year Course Credits hours i R¥ #3¥k ¥ Remarks
Teaching Internship Teaching Internship
15 % £ (88 4 ) Core Competencies (8 Credits)
¢ < @ 7 £ i Chinese Reading and Expressing 2 2 2
+ - 3 < (=) Freshman English () 2 2 2
¥ - # & 1% Academic Year [+ — 3 < (=) Freshman English (11) 2 2 2
A2 Information Technology and Application 2 2 2 g“or:;fffr‘ Course
# 7 (2% £ ) Physical Education (2 Credits)
" %8 7 (- ) Physical Education (1) 1 2 2
£ 1% Academic Y -
¥ cademic Year Tes (=) Physical Education(ll) 1 2 2
% - & & 2" Academic Year |48 ¥ (=) Physical Education(l11) 0 2 2
A8 38 & % (165 4 ) Domain-Specific Learning (16 Credits)
- . . : - . LSRRG B E
% — & # 1% Academic Year [4f %% /& % Domain-Specific Learning 4 4 4 T AE o P
humanities, natural sciences,
% = B # 2" Academic Year |4f % ;& % Domain-Specific Learning 8 8 4 4 zaft's:ﬂc;ingﬁzrigg
knowledge -with at least one
% = & & 3" Academic Year |48 3 /& % Domain-Specific Learning 4 4 4 i;etzggfycourse from each
B F Y (45 &) Interdisciplinary Learning (4 Credits)
% - & & 2" Academic Year |#53 % ¥ Interdisciplinary Learning | 4 | 4 | 2 | | 2 |
% ¥ 2 i3 (62%8 £ ) Professional Required Courses (62 Credits)
%< A # (238 4) Core Foundations (23 Credits)
R A
P 2§ Management 3 3 3 College General Core Courses
% — & & 1" Academic Year |75 Economics 3 3 3 Fciﬁegez;;é;éﬁ:iourses
B A % ¢ 45 Management in Health Industry 3 3 3 Fciﬁegefé;;é;ﬁi:iourses
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Teaching Internship Teaching Internship
& Eime & ¥ 57 Introduction to Business and 2 2 2
sl . Bk s & i AT
g + % (- )Accounting (1) 2 2 2 College General Core Courses
% - 8 & 2™ Academic Year |cri 3 Statistics 3 3 3
. _ . s 1 AR
% +~ & (= )Accounting (1) 2 2 2 College General Core Courses
s . - ERCE T
e * st 8 Applied Statistics 2 2 2 Computer Course
o e _ - ERCE T
% = & & 3" Academic Year |% & ¥ i+ E-Commerce 3 3 3 gon(:p?jter Course
1 % ¥ (39# 4 ) Core Professional Courses (39 Credits)
i % ¥ 7 & Consumer Behavior 3 3 3
o s . by o AT
% - & & 1% Academic Year |1 4 ¢ 1= Marketing Management 3 3 3 Anchoring Course
o e . . mE TRIBEY
PR3% ¥ {7 41 Services Marketing 3 3 3 Includes Service Learning
B % 7 40 International Marketing 3 3 3
% = & & 2" Academic Year |A 5% & £7 4 72 Product Development and Management 3 3 3
R Z B 2§ 72 Customer Relationship Management 3 3 3
£ %27 3 2 4 i7 (- ) Seminar Research (1) 2 2 2
B ¥4 3 vk 27 & 32 Pricing Strategy and Management 3 3 3
B & M 7 4 18 3% Integrated Marketing Communication 3 3 3
% = # & 3" Academic Year i7 4 & 1% 7xPractice of Marketing Planning 3 3 3
. # i i 32 AT
3 > = Research Method 2 2 2 Academic Ethics Course
£ 4547 7 & 4 iv(= ) Seminar Research (11) 2 2 2
=M & 72 Brand Management 3 3 3
% w & & 4" Academic Year |if #% # 3@ Channel Management 3 3 3
% ¥3% 13 (39% &) Professional Electives Courses (39 Credits)
7 4 2 (218 &) Marketing Management Modula (21 Credits)
5 = & & 3" Academic Year |k A ¥ 5 ﬁ% Leisure Marketing 3 3 3
i@ 4 & % &4 Franchising Management 2 2 2
8 ¥4 % Retailing Marketing 3 3 3
Bk % 7 4 Tourism Marketing 2 2 2
. ; BEEY
B A ¥ & F ¢ =Quality Management in Health Industry 2 2 2 Interdisciplinard L earning
5w 8 & 4" Academic Year |7z B & ¥ 7 45 Marketing in Health Care Industry 3 3 3
& Ji 4 = 47 Nonstore Retailing Marketing 2 2 2
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Teaching Internship Teaching Internship
% & 7 4 Hospitality Marketing 2 2 2
i B & ¥ v ¥ 72 Strategic Management in Health Care ) ’ ’
Industry
X F ¥ i3 (18% 4 ) General Electives Courses (18 Credits)
% - & & 2" Academic Year |4 % 7 41 Internet Marketing 3 3 3 g“o);:fl:fr‘ Course
P4 7% ¥ 32 Financial Management 2 2 2
i % ¥ 2% 2| Business Negotiation 2 2 2
¥ = & & 3" Academic Year o ) Py
¥ £1# ¢ 1= Entrepreneurial Management 2 2 2 ﬁterdicgiplinard Learning
A 4 F R # 12 Human Resource Management 2 2 2
4 8 & 32 Sales force Management 2 2 2
IZ AL H 2 2 1 1 it &%:@?ﬁsﬁj
w8 & 4" Academic Year 7 4 7% 9% 2% 3+ Design of Marketing Activities 2 2 2 Interdisciplinard Learing
BB T 2% & 7 i+Cross-Border E-Commerce : Theory 3 3 3 T AT
and Practice Computer Course
5 - & & ] 3+(1) 1" Academic Year Credits Subtotal (1) 32 34 17 0 17 0
§ - & & ] 3++(2) 2™ Academic Year Credits Subtotal (2) 35 37 18 0 19 0
% = & # . ++(3) 3" Academic Year Credits Subtotal (3) 36 36 18 0 18 0
5w & & . 3+ (4) 4" Academic Year Credits Subtotal (4)] 28 28 14 0 14 0
£ 3+ Total = (1)+(2)+(3)+(4)] 131 135 67 0 68 0
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The minimum graduation requirement is 128 credits, including mandatory 92 credits [comprising 8 credits for core competencies, 2 credits for physical
education, 16 credits for domain enrichment (including humanities, natural sciences, social sciences, and cultivation of broad knowledge -with at least one

elective course from each category), 4 credits for interdisciplinary learning, and mandatory professional 62 credits]. Elective credits must be at least 36 credits.
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Undergraduate students are required to complete relevant courses on academic ethics education in accordance with the 'Implementation Guidelines for
Academic Ethics Education Courses at the Central Taiwan University of Science and Technology. After completing the courses, students must submit their
performance to the respective instructors for grading.




