Central Taiwan University of Science and Technology Undergraduate 4-Year Nighttime Program Department of Marketing
Management Curriculum Standards for the 112" Acadmic Year
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Teaching Internship Teaching Internship
& * % % (245 &) Basic Competencies (24 Credits)
~ & & 4 Literature and Life 2 2 2
+ — % % (- ) Freshman English (I) 2 2 2
% — & & 1% Academic Year |+ — ¥ < (=) Freshman English (1) 2 2 2
~ & 47 i Literature Studies 2 2 2
~ i A 3 Cultural Studies 2 2 2
4% 4+ % 2 Life Aesthetics 2 2 2
5 - 8 & 2" Academic Year 4 & L2 $#235 Introduction to Life Science 2 2 2
T & Information Technology and Application 2 2 2 g“orﬁf&ﬁ Course
_ th 3% i% 4 % Environmental Protection in Life 2 2 2
¥ 2 # 37 Academic Year 1+ =8 %%, Introduction to Law 2 2 2
" o th _ PR~ 2B~ 5 &2 it Multi-cultures 2 2 2
¥ v B &£ 4" Academic Year A =% I,J:% ,-3'_31 TITETPETSOTTAT KETAtOTTSITTPIS drma 2 2 5
Ay &) 5 (25 £ ) Military Training and Physical Education (2 Credits)
> i\ EX] P %5 & ¥ 3" R-F 1 2 4 All-out Defense Education Military 0 2 2
" - ) Tralnmg Defense Technology
% - & 1" Academic Year [y ="y physical Education (I) 1 2 2
£ 5 (= ) Physical Education (I1) 1 2 2
% - 8 & 2" Academic Year |#8 ¥ (=) Physical Education (I11) 0 2 2
% ¥ 213 (62%F &) Professional Required Courses (62 Credits)
o J #(23% &) Core Foundations (23 Credits)
2 & Management 3 3 3 z:ollege*eeneral Cicr:iCourses
% - & & 1% Academic Year |5 3% Economics 3 3 3 éﬁgj&;;ﬁgjﬁiourses
wE A ¥4 m@E Management in Health Industry 3 3 3 ok o s i At

College General Core Courses
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Teaching Internship Teaching Internship
& Eime & ¥ 57 Introduction to Business and 2 2 2
&+ % (- )Accounting (1) 2 2 2 E’E)IlieSefGeneral//Ci:rf_Courses
% - & & 2" Academic Year #u3t F Statistics 3 3 3
¢ 3+ (= )Accounting (11) 2 2 2 LR AL
College General Core Courses
J&* 2t 5 Applied Statistics 2 2 2 go;a;?jtﬁ Course
% = & & 3" Academic Year |7 + 7§ 7% E-Commerce 3 3 3 goﬁ:;?:fr Course
1 % ¥ (39# 4 ) Core Professional Courses (39 Credits)
J % % = 5 Consumer Behavior 3 3 3
= s . Ty AL
% - & & 1% Academic Year |1 4 ¢ 1 Marketing Management 3 3 3 Anchoring Course
JRI% % (7 4 Services Marketing 3 3 3 f;cfu d;g Z‘?\iji arming
B % 7 40 International Marketing 3 3 3
% = & & 2" Academic Year |A 5% & £7 4 72 Product Development and Management 3 3 3
£E % B % ¢ 72 Customer Relationship Management 3 3 3
£ %27 3 2 4 i7 (- ) Seminar Research (1) 2 2 2
B ¥4 3 vk 27 & 32 Pricing Strategy and Management 3 3 3
B & M 7 4 18 3% Integrated Marketing Communication 3 3 3
% = # & 3" Academic Year i7 4 & 1% 7xPractice of Marketing Planning 3 3 3
F23 = i# Research Method 2 2 2 ig%f;nﬁéé‘ﬁcs Course
£ 4547 7 & 4 iv(= ) Seminar Research (11) 2 2 2
=M & 72 Brand Management 3 3 3
% w & & 4" Academic Year |if #% # 3@ Channel Management 3 3 3
1 2% % (4% £) Liberal Education (4 Credits)
e e on . % & ¢ 4 Liberal Education 2 2 2
= 5 2 Academic Year L-z # ;5% Liberal Education 2 2 7
% ¥3% 13 (37%8 &) Professional Electives Courses (37 Credits)
7 4 (218 &) Marketing Management Modula (21 Credits)
% = & & 3" Academic Year |ikFF A& ¥ 7 foi 2 |eisure Marketing 3 3 3
i@ 4 & ¥ =¥ Franchising Management 2 2 2
8 ¥4 é Retailing Marketing 3 3 3
Bk % 7 4 Tourism Marketing 2 2 2
B A % 5% ¥ 7 Quality Management in Health Industry 2 2 2
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Teaching Internship Teaching Internship
% w B & 4" Academic Year B A& % 7 48 Marketing in Health Care Industry 3 3 3
# 148 7 4 Nonstore Retailing Marketing 2 2 2
% & 7 4 Hospitality Marketing 2 2 2
i B & ¥ v ¥ 72 Strategic Management in Health Care 5 9 5
Industry
X F ¥ 3 (16% 4 ) General Electives Courses (16 Credits)
¥ - & & 2" Academic Year |4 % 17 4 Internet Marketing 2 2 2 gonﬁfljtﬁ Course
P4 7% ¥ 32 Financial Management 2 2 2
- e s . % ¥ 3% ¥ Business Negotiation 2 2 2
§ = 8 & 3" Academic Year 2t .
* cacemic vear £] % ¥ 72 Entrepreneurial Management 2 2 2
A 4 3k # 22 Human Resource Management 2 2 2
4 & - 72 Sales force Management 2 2 2
Se#E 4" Acd v 7 4 7% $% 2% 2+ Design of Marketing Activities 2 2 2
N i
cacemic Tear B T F 2% 2 7 53Cross-Border E-Commerce : Theory 5 9 2 AT i
and Practice Computer Course
5 - & £ .| 3+ (1) 1* Academic Year Credits Subtotal (1)] 30 34 17 0 17 0
5 - & &} 3++(2) 2" Academic Year Credits Subtotal (2) 32 34 18 0 16 0
% = & # .. ++(3) 3" Academic Year Credits Subtotal (3) 36 36 16 0 20 0
5w & & | 3+ (4) 4" Academic Year Credits Subtotal (4) 31 31 16 0 15 0
£ 3+ Total = (1)+(2)+(3)+(4)] 129 135 67 0 68 0
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Graduation Requirements and Other Relevant Instructions
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- The minimum graduation requirement is 128 credits, including mandatory XX credits [comprising 24 credits for basic competencies (2 credits each for
literature studies and cultural studies), 2 credits for military training and physical education, XX credits for professional core courses], 4 credits for broad
knowledge. Elective credits must be at least XX credits [with a minimum number of XX credits for professional electives].

= TR ML L% ¥ § o The computer course requires the payment of a computer practicum fee.
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Undergraduate students are required to complete relevant courses on academic ethics education in accordance with the 'Implementation Guidelines for
Academic Ethics Education Courses at the Central Taiwan University of Science and Technology. After completing the courses, students must submit their
performance to the respective instructors for grading.




