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Central Taiwan University of Science and Technology Undergraduate 4-Year Nighttime Program Department of Marketing
Management Curriculum Standards for the 114™ Acadmic Year
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< % £ (8% £) Core Competencies (8 Credits)
> B 27 4 i Chinese Reading and Expressing 2 2 2
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¥ -~ § # 1"Academic Year [+ — 3 < (=) Freshman English (1) 2 2 2
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& Eime & ¥ 57 Introduction to Business and 2 2 2
g & (- )Accounting (1) 2 2 2 E’ZiieSefGenerall//Cicrf_Courses
% - & & 2" Academic Year #u3t F Statistics 3 3 3
¢ 3+ (= )Accounting (11) 2 2 2 LR AL
College General Core Courses
J&* 2t 5 Applied Statistics 2 2 2 go;a;?jtﬁ Course
% = B # 3" Academic Year |7 + 7 7% E-Commerce 3 3 3 goﬁ:;?:fr Course
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J % % = 5 Consumer Behavior 3 3 3
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B % 7 40 International Marketing 3 3 3
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£E % B % ¢ 72 Customer Relationship Management 3 3 3
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i@ 4 & % &4 Franchising Management 2 2 2
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A 4 F k¥ 72 Human Resource Management 2 2 2
4 & ¥ 12 Sales force Management 2 2 2
= et £ ap . . P B g Y
§ w8 & 4 Academic Year 7 41 7= #5 3k 3+ Design of Marketing Activities 2 2 2 Interdisciplinard Learing
BB T 2% & 7 i+Cross-Border E-Commerce : Theory 3 3 3 T AR
and Practice Computer Course
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Graduation Requirements and Other Relevant Instructions

BB EEL 128840 o wBREL [P 228845 HMT2845 B aR168A(A2 ~p R g - EBFICLER-F) -BEEV4

B LECBE2EA] EBIN36FA (LY LEEB I V265A) o

~ The minimum graduation requirement is 128 credits, including mandatory 92 credits [comprising 8 credits for core competencies, 2 credits for physical
education, 16 credits for domain enrichment (including humanities, natural sciences, social sciences, and cultivation of broad knowledge -with at least one

elective course from each category), 4 credits for interdisciplinary learning, and mandatory professional 62 credits]. Elective credits must be at least 36 credits

[with a minimum number of 26 credits for professional electives].
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Undergraduate students are required to complete relevant courses on academic ethics education in accordance with the 'Implementation Guidelines for
Academic Ethics Education Courses at the Central Taiwan University of Science and Technology. After completing the courses, students must submit their
performance to the respective instructors for grading.




