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Central Taiwan University of Science and Technology Undergraduate 4-Year Daytime Program Department of Marketing Management
Curriculum Standards for the 115" Acadmic Year
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i< % % (88 £) Core Competencies (8 Credits)
¢ < 2§ 27 4 if Chinese Reading and Expressing 2 2 2
+ — 3% % (=) Freshman English (1) 2 2 2
% - § # 1% Academic Year [+ — 3 + (=) Freshman English (1) 2 2 2
TR EAVE* Information Technology and Al Application 2 2 2 g“or:;ﬁf; Course
7 (4% £ ) Physical Education (4 Credits)
- . . $8 5 (= ) Physical Education (1) 2 2 2
P~ & & 1% Academic Y = . .
yoF cademic year 48 5 (= ) Physical Education(ll) 2 2 2
473875 % (14 % £ ) Domain-Specific Learning (14 Credits)
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% - # & 1% Academic Year [4F %%;% % Domain-Specific Learning 6 6 6 IR ER-F
humanities, natural sciences,
social sciences, and
- ) . m . cultivation of broad
% = & & 2" Academic Year |47 & % Domain-Specific Learning 8 8 4 4 knowledge -with at least one
elective course from each
g ¥ (48 L) Interdisciplinary Learning (4 Credits)
% - & & 2" Academic Year |i54 4 ¥ Interdisciplinary Learning | 4 | 4 | 2 ] 2 |
% ¥ 2 3 (63% 4 ) Professional Required Courses (63 Credits)
¥ L # (245 4 ) Core Foundations (24 Credits)
R . B s e 47 s & 13 FeAl
§ ++ % (- ) Accounting (1) 2 2 2 College%GeneraI C(ﬁ)cre
B s fe oo 2 8 oAt
£ & Management 3 3 3 College General Core
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7% Economics 3 3 3 College General Core
% — & & 1% Academic Year | £ ¥ 432 Business Ethics 3 3 3
% + [ 7+ E-Commerce 3 3 3 g“on“:’;?jtﬁ Course
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g +% (=) Accounting (I1) 2 2 2 College%GeneraI Citre
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W B +F++\‘\‘I;F%%§—
& A % ¢ 725 Management in Health Industry 3 3 3 College General Core
ix s - [EXN AR ]
Szt B Statistics 3 3 3
% - 8 & 2" Academic Year ﬁo,!('f?e %General Core
it sz 5 Applied Statistics 2 2 2 gon{:r;?jt e% Course
o & ¥ (398 &) Core Professional Courses (39 Credits)
& ¢ 12 Marketing Management 3 3 3 z‘fmﬁ:fé Course
" o s . 20 W ; ; MEOTRBEEY
% — _3; £ 1 t Academic Year FR?&# f 4" Services Marketlng 3 3 3 Includes Service Learning
A % ¥ = & Consumer Behavior 3 3 3
RE % B 7 # 32 Customer Relationship Management 3 3 3
] *% i7 4 International Marketing 3 3 3
% - & & 2" Academic Year fa’ &% & &1 4 12 Product Development and Management 3 3 3
& ¥ 72 Brand Management 3 3 3
= & & 319 7+Practice of Marketing Planning 3 3 3
i ¥% v 27 4 12 Pricing Strategy and Management 3 3 3
v ok B 15 T2 3Ae
o _ #2173 = % Research Method 2 2 2 Academic Ethics Course
¥ = & 3% Academic Year a2 s = 41 @ 4%, Integrated Marketing Communication 3 3 3
Rk _eii #] 17 (- ) Seminar Research (1) 2 4 4
il §& # 72 Channel Management 3 3 3
£ 4547 7 ¢ 4] i¥(= ) Seminar Research (11) 2 4 4
% 435 8 (578 &) Professional Electives Courses (57 Credits)
7 4 #-32 (21 8 &) Marketing Management Modula (21 Credits)
, ) =& & % 744 Marketing in Health Care Industry 3 3 3
§ - % & 2" Academic Year et
¥ cademic vear K A& ¥ 74 % Leisure Marketing 3 3 3
2 & ¥ {7 4/ & Retailing Marketing 3 3 3
i~ g . & i 4F 7 4 Nonstore Retailing Marketing 2 2 2
= -3 rd H
¥ = 5 # 37 Academic Year % »% {7 4 Hospitality Marketing 2 2 2
EEAES r;ul + 12 Strategic Management in Health Care Industr 2 2 2
@ 4F & ¥ 5 Franchising Management 2 2 2
%z % & 4" Academic Year Bk E ﬁéﬂ Tourlsm Marketing 2 2 2
& A ¥ 5 ¥ 72 Quality Management in Health Industry 2 2 2 fn%f;di;p“nard Learning
¥ I iE 12 (36% &) General Electives Courses (36 Credits)
% = & & 2" Academic Year | {7 4 3 ~ English for Marketing 2 2 2 ESPikAz
# & ¢ 72 Sales Force Management 2 2 2




T &Y TEY

gF# vl L ¥ 3 Teiﬁitn First Semester Second Semester % 3L
i Credits 9 3 33 : I Remarks
Academic Year Course hours ik By i By
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T HapAr
e mk 1= A . Computer Course
e § i7 4 Internet Marketing 2 2 2 Alkic
Al Course
4 A8 7‘:‘; % 72 Production and Operation Management 2 2 2
7 419 7327 B & 572 Marketing Practice and Occupation Ethics 2 2 2 i F i R ikiz
FE R ARG L 9 P Occupation Ethics Course
by R v 18
F % (- ) Marketing Practice (1) 9 18 18 Off-Campus Internship
¥ w & & 4" Academic Year Internship Duration:18weeks
R . . L B gy
7 48 75 ¥ 3% 3+ Design of Marketing Activities 2 2 2 Interdisciplinard Learning
Begy
£ S ? 72 Entrepreneurial Management 2 2 2 Interdisciplinard Learning
7 ¥ 2% 2| Business Negotiation 2 2 2
A 4 F R # 722 Human Resource Management 2 2 2
4 7% & 32 Financial Management 2 2 2
R YRV 14
2 % (= ) Marketing Practice (1) 9 18 18 Off-Campus Internship
Internship Duration:14weeks
5 — & # ) (1) 1" Academic Year Credits Subtotal (1) 49 49 23 0 26 0
¥ - & & ] 3(2) 2" Academic Year Credits Subtotal (2) 34 34 17 0 17 0
¥ = & # ] 3(3) 3" Academic Year Credits Subtotal (3) 27 31 18 0 13 0
5w £ & .| 3*(4) 4" Academic Year Credits Subtotal (4) 42 60 14 18 10 18
& 3+ Total = (1)+(2)+(3)+(4)] 152 174 72 18 66 18
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Graduation Requirements and Other Relevant Instructions
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The minimum graduation requirement is 128 credits, including mandatory 93 credits [comprising 8 credits for core competencies, 4 credits for physical education,
14 credits for domain enrichment (including humanities, natural sciences, social sciences, and cultivation of broad knowledge -with at least one elective course
from each category), 4 credits for interdisciplinary learning, and mandatory professional 63 credits]. Elective credits must be at least 35 credits [with a minimum
number of 25 credits for professional electives].
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= Before graduation, students must obtaln the qualifications as stipulated in the "Regulations for the Assessment and Implementation of Information Literacy
Graduation Qualifications™ of our university, which includes obtaining the information-related certifications listed therein, in order to graduate.
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The regulations regarding the graduation requirements for English proficiency are implemented in accordance with the "Implementation Guidelines for the English
(Japanese) Graduation Thresholds for Undergraduate Programs at CTUST."
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* Foreign students need to take two courses,"Advanced Chinese (1) and "Advanced Chinese (I1)" before graduation.
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~ Undergraduate students are required to complete relevant courses on academic ethics education in accordance with the ‘Implementation Gundelines for Academic
- Ethics Education Courses at the Central Taiwan University of Science and Technology. After completing the courses, students must submit their performance to the
respective instructors for grading.
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h Freshmen in their first semester are required to take the "Transition Course™.
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= Before graduation, students must obtain the qualifications as stipulated in the "Professional certificate graduation threshold for the Department of Marking
Management at CTUST".
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Passing the "Class Sustainable Management Course (1), and (I1)" will be recognized as "Interdisciplinary Learning" credits; passing the "Class Sustainable
Management Course (I11), and (IV)" can be recognized as "General Elective" credits.
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1 According to regulations, students must obtain credits for Class Sustainable Management Course (1), and (I1)" or obtain the "Love School Service Certification"

before they can graduate.




