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Central Taiwan University of Science and Technology Undergraduate 4-Year Nighttime Program Department of Marketing
Management Curriculum Standards for the 115™ Acadmic Year
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Teaching Internship Teaching Internship
2 % £ (BF 4 ) Core Competencies (8 Credits)
¢ > B 2§ 27 4 i Chinese Reading and Expressing 2 2 2
+ - & < (=) Freshman English (1) 2 2 2
# - § & 1"Academic Year [+ — # < (=) Freshman English (11) 2 2 2
AL HEE AR * Information Technology and Al 9 5 9 T
Application Computer Course
# 7 (42 £ ) Physical Education (4 Credits)
” ) ) %4 7 (- ) Physical Education (1) 2 2 2
B 1% Academic Year . .
v g cademic Year ey = (=) Physical Education(1l) 2 2 2
27 18 & % (144 &) Domain-Specific Learning (14 Credits)
o st ) P AR p R ALE SEE
¥ — B & 1% Academic Year |[4f 3% % Domain-Specific Learning 4 4 4 T
humanities, natural sciences,
% = B #E 2" Academic Year |4 3 ;& % Domain-Specific Learning 8 8 4 4 zz?:sast?c;i\ng:zrigg
knowledge -with at least one
¥ = & & 3 Academic Year [4f 3 /& % Domain-Specific Learning 2 2 2 elective course from each
category
B2 & ¥ (48 4) Interdisciplinary Learning (4 Credits)
§ - # & 2" Academic Year |53 ¥ % Interdisciplinary Learning | 4 | 4 | 2 | 2 | |
% ¥ 43 (628 £ ) Professional Required Courses (62 Credits)
¥ L #(23% &) Core Foundations (23 Credits)
[EXN R AR R S
£ 25§ Management 3 3 3 College General Core Courses
o g on ot _ Bed b 17os & i3 A
% — 8§ & 1% Academic Year | % Economics 3 3 3 College General Core Courses
=B A% 324 Management in Health Industry 3 3 3 Fé‘(}ﬁez e*é'e:e’fél"égj‘r’iourses
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Academic Year Course Credits hours i ay i 2y Remarks
Teaching Internship Teaching Internship
£ ¥ % 2 £ ¥ i5 2 Introduction to Business and 5 5 9 ENtule i
Business Ethics Occupatlon Ethics Course
: XN S
g 7 & (- )Accounting (1) 2 2 2 Eollez:e*General C(icr;FECourses
5 = B E 2" Academic Year | izt # Statistics 3 3 3
ﬁ & (= )Accounting (I1) 2 2 2 Eiollege%eeneral/Cjtrje&Courses
s * 3+ 4 Applied Statistics 2 2 2 é&'o;i’;i‘tﬁ Course
% = # & 3" Academic Year |7 + 7§ 7% E-Commerce 3 3 3 g‘oj:;i(tiir Course
i % ¥ (39% £ ) Core Professional Courses (39 Credits)
7} % ¥ = 2 Consumer Behavior 3 3 3
% - & & 1 Academic Year {7 4 ¢ 1= Marketing Management 3 3 3 ;‘rﬁfﬁr‘z Course
JRF+ ¥ 7 4 Services Marketing 3 3 3 f;cfu d;; Rsﬁfcflje oming
B % 7 4 International Marketing 3 3 3
% = 8 & 2" Academic Year | 5% B £7 ¥ 1 Product Development and Management 3 3 3
RE % R % £ 32 Customer Relationship Management 3 3 3
% %557 3 22 4] i7(- ) Seminar Research (I) 2 2 2
i % 3 v 22 # 12 Pricing Strategy and Management 3 3 3
& 17 4 1 3% Integrated Marketing Communication 3 3 3
% = # & 39 Academic Year 7 4 & 217 73Practice of Marketing Planning 3 3 3
3 > % Research Method 2 2 2 5 i 2 AL
Academic Ethics Course
& %557 3 22 4] i¥(= ) Seminar Research (l1) 2 2 2
&4 & 72 Brand Management 3 3 3
5w B & 4" Academic Year [if i ¥ 3@ Channel Management 3 3 3
% %% 13 (39% &) Professional Electives Courses (39 Credits)
& #%2 (218 £ ) Marketing Management Modula (21 Credits)
% = B & 39 Academic Year |k A ¥ 74 % Leisure Marketlng 3 3 3
#@ 4 & ¥ 54 Franchising Management 2 2 2
% 8 ¥ =4 % Retailing Marketing 3 3 3
F# 7478 Sports Marketing 2 2 2
B A ¥ & F ¢ 2 Quality Management in Health Industry 2 2 2 fif:di;“;plinard Learning
% v B & 4" Academic Year |iE A A ¥ 7 48 Marketing in Health Care Industry 3 3 3




. T EY T 5
FE ol FA% | 1onching First Semester Second Semester % 3L
Academic Year Course Credits hours ik 29 #Eik 2y Remarks
Teaching Internship Teaching Internship
# & 4 7 47 Nonstore Retailing Marketing 2 2 2
i ds 2 (kPP (2 2 3R ¢ 78 Sports and Leisure Club 2 2 2
B A& ¥ v ¥ 12 Strategic Management in Health Care
2 2 2
Industry
* 3% 3 (185 &) General Electives Courses (18 Credits)
R i
5 - & & 2" Academic Year |4 {7 4 Internet Marketing 3 3 3 i?;i;ter Course
Al Course
%zzwg Financial Management 2 2 2
; 7 ¥ 3% 2| Business Negotiation 2 2 2
¥ = & & 3" Academic Year . . TR
# £ % ¥ = Entrepreneurial Management 2 2 2 fij; dic”ip"nar d Learning
A 4 & # 22 Human Resource Management 2 2 2
Mg ~g 72 Sales force Management 2 2 2
Bk ¥ i3 4 Tourism Marketing 2 2 2
% = 7 & Hospitality Marketing 2 2 2
#4 4 th - % 33
x5 47 Academic Year | iz 4 s 21 3 Design of Marketing Activities 2 2 2 I&ftf; dic“ip"nar 4 Learning
B8R 2% & § 72Cross-Border E-Commerce : Theory T AT
3 3 3
and Practlce Computer Course
% - £ & ] 3+(1) 1" Academic Year Credits Subtotal (1)] 34 34 17 0 17 0
%: =g &332 2" Academic Year Credits Subtotal (2) 35 35 16 0 19 0
= & & . ++(3) 3" Academic Year Credits Subtotal (3) 34 34 16 0 18 0
%‘; = & & -] 3+(4) 4" Academic Year Credits Subtotal (4)] 32 32 16 0 16 0
&3+ Total = (1)+(2)+(3)+(4)| 135 135 65 0 70 0
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Graduation Requirements and Other Relevant Instructions
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Teaching Internship Teaching Internship
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The minimum graduation requirement is 128 credits, including mandatory 92 credits [comprising 8 credits for core competencies, 4 credits for physical
education, 14 credits for domain enrichment (including humanities, natural sciences, social sciences, and cultivation of broad knowledge -with at least one
elective course from each category), 4 credits for interdisciplinary learning, and mandatory professional 62 credits]. Elective credits must be at least 36 credits
[with a minimum number of 26 credits for professional electives].
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Undergraduate students are required to complete relevant courses on academic ethics education in accordance with the 'Implementation Guidelines for

B Academic Ethics Education Courses at the Central Taiwan University of Science and Technology. After completing the courses, students must submit their
performance to the respective instructors for grading.




