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Central Taiwan University of Science and Technology Undergraduate 4-Year Daytime Program Department of Marketing Management
Curriculum Standards for the 113" Acadmic Year
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Teaching Internship Teaching Internship
w4 % (88 &) Core Competencies (8 Credits)
¢ < B3 27 4 i Chinese Reading and Expressing 2 2 2
+ — % < (- ) Freshman English (1) 2 2 2
- & 1%Academic Year [+ _ 3 < (=) Freshman English (1) 2 2 2
T AL E & i * Information Technology and Application 2 2 2 g“o::;i‘tﬁ Course
7 (2% £ ) Physical Education (2 Credits)
. . ) 18 7 (- ) Physical Education (1) 1 2 2
- B2 & "A Y - -
i cademic Year £ 5 (= ) Physical Education(ll) 1 2 2
% = & & 2" Academic Year |42 % (=) Physical Education(l11) 0 2 2
A8 3373 % (164 4 ) Domain-Specific Learning (16 Credits)
[N NN T SR
% - # & 1% Academic Year [4F %%;% % Domain-Specific Learning 6 6 6 IR ER-F
humanities, natural sciences,
social sciences, and
- cultivation of broad
% = & & 2" Academic Year |47 3% % Domain-Specific Learning 10 10 6 4 knowledge -with at least one
elective course from each

B2 Y (428 4 ) Interdisciplinary Learning (4 Credits)
% - & & 2" Academic Year |i54 4 ¥ Interdisciplinary Learning | 4 | 4 | 2 ] | 2 |

% ¥ i3 (635 4 ) Professional Required Courses (63 Credits)

¥ R # (245 4 ) Core Foundations (24 Credits)

g 2+ 5 (- ) Accounting (1) 2 2 2 E:iﬁepgae%éé;éjéizgiii

% 72 % Management 3 3 3 E::;;—Iepgaeze}e:a;zgiiz
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% — & & 1% Academic Year | £ ¥ 472 Business Ethics 3 3 3

%+ ¥ 3% E-Commerce 3 3 3 gon{:;f:tﬁ Course
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Teaching Internship Teaching Internship
Bod s & i3 dAe
g *% (=) Accounting (I1) 2 2 2 College General Core
R A ¥ ¥ @4 Management in Health Industry 3 3 3 é;le': e*;e}e:arg‘f
R - Bad s & i3 dAe
Szt B Statistics 3 3 3
% - 8 & 2" Academic Year io:(luege %(;_eneral Core
Jio* s34 Applied Statistics 2 2 2 goﬁ{:r;%l:ter Course
o % ¥ (398 &) Core Professional Courses (39 Credits)
{7 4 ¢ 12 Marketing Management 3 3 3 Eﬁ:ﬁg Course
25 W 2= Al . - A5 FPJ;»"Z‘ 13
% — ;-gf; £ 1% Academic Year Fﬁiz}# 7 41 Services l\/lal’ketlng 3 3 3 IFnclzudes Szr\i; LJearning
A % ¥ = & Consumer Behavior 3 3 3
AR Z M % # 72 Customer Relationship Management 3 3 3
] # i7 4 International Marketing 3 3 3
% - & & 2" Academic Year fa’ &3 & &1 4 12 Product Development and Management 3 3 3
& ¥ 72 Brand Management 3 3 3
7 4 & 419 7+Practice of Marketing Planning 3 3 3
¥ $& % w2 22 ¥ 12 Pricing Strategy and Management 3 3 3
2o ook M5 T AR
h # 3 * i Research Method 2 2 2 i‘a domic é(thics Course
5= t
% = & & 3% Academic Year B £ 147 4 @ 4% Integrated Marketing Communication 3 3 3
Rk _eii #] 17 (- ) Seminar Research (1) 2 4 4
il & ¢ 72 Channel Management 3 3 3
£ 4547 7 ¢ 4] i¥(= ) Seminar Research (11) 2 4 4
% 435 8 (578 &) Professional Electives Courses (57 Credits)
7 &' 52 (218 £ ) Marketing Management Modula (21 Credits)
5 . , B A % 748 Marketing in Health Care Industry 3 3 3
= B # 2" Academic Y = "
i cademic Year R A ¥ 745 Leisure Marketing 3 3 3
% & ¥ 7 4/ £ Retailing Marketing 3 3 3
e . # i 4F 7 4 Nonstore Retailing Marketing 2 2 2
- & gt i
¥ = 5 37 Academic Year % = {7 4 Hospitality Marketing 2 2 2
EEAES ﬁ\“’* + 72 Strategic Management in Health Care Industn 2 2 2
@ 4F & ¥ 5 Franchising Management 2 2 2
%z # & 4" Academic Year Bk E f‘fﬁ'd Tourlsm Marketing 2 2 2
& A ¥ 5 ¥ 72 Quality Management in Health Industry 2 2 2 fn%tﬁdi:;plinard Learning

¥ I iE 12 (36% &) General Electives Courses (36 Credits)

[4 & ¥ 1@ Sales Force Management | 2 | 2 | 2
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Teaching Internship Teaching Internship
e ih 5 A . T oA
e #2574 Internet Marketing 2 2 2 Computer Course
4 A& 27 7% # 12 Production and Operation Management 2 2 2
74§ 7% 22 B ¥ 15 32 Marketing Practice and Occupation Ethics 2 2 2 gc;;ﬂ)j‘éﬁms Course
*% F"”?”lSi
F % (- ) Marketing Practice (1) 9 18 18 Off-Campus Internship
Internship Duration:18weeks
5w & & 4" Academic Year L op B gy
{7 4 % # 2% 3+ Design of Marketing Activities 2 2 2 Interdisciplinard Learning
Nk H &%ﬁ\% 363
#] ¥ & 12 Entrepreneurial Management 2 2 2 Interdisciplinard Learning
% ¥ 3% ¥ Business Negotiation 2 2 2
L 4 F &+ 3 Human Resource Management 2 2 2
74 7% ¥ 72 Financial Management 2 2 2
by Ry 14
# ¥ (=) Marketing Practice (I1) 9 18 18 Off-Campus Internship
Internship Duration:14weeks
’-1’3 - £ & . (1) 1" Academic Year Credits Subtotal (1)] 47 49 23 0 26 0
- & &) 3 (2) 2" Academic Year Credits Subtotal (2) 34 36 17 0 19 0
5 = & # -} ++(3) 3" Academic Year Credits Subtotal (3) 27 31 18 0 13 0
5w & E}3(4)4" Academlc Year Credits Subtotal (4)] 42 60 14 18 10 18
3+ Total = (1)+(2)+(3)+(4)] 150 176 72 18 68 18
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Graduation Requirements and Other Relevant Instructions
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The minimum graduation requirement is 128 credits, including mandatory 93 credits [comprising 8 credits for core competencies, 2 credits for physical education,
16 credits for domain enrichment (including humanities, natural sciences, social sciences, and cultivation of broad knowledge -with at least one elective course
from each category), 4 credits for interdisciplinary learning, and mandatory professional 63 credits]. Elective credits must be at least 35 credits.
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Before graduation, students must obtaln the qualifications as stipulated in the "Regulations for the Assessment and Implementation of Information Literacy
Graduation Qualifications" of our university, which includes obtaining the information-related certifications listed therein, in order to graduate.
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The regulations regarding the graduation requirements for English proficiency are implemented in accordance with the "Implementation Guidelines for the English
(Japanese) Graduation Thresholds for Undergraduate Programs at CTUST."
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Teaching Internship Teaching Internship
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Foreign students need to take two courses,"Advanced Chlnese (h" and "Advanced Chinese (I1)" before graduation.
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Undergraduate students are required to complete relevant courses on academic ethics education in accordance with the 'Implementation Guidelines for Academic
Ethics Education Courses at the Central Taiwan University of Science and Technology. After completing the courses, students must submit their performance to the
respective instructors for grading.
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Freshmen in their first semester are required to take the "Transition Course".
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Before graduation, students must obtain the qualifications as stipulated in the "Professional certificate graduation threshold for the Department of Marking
Management at CTUST".
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Students need to take "Class Sustainable Management Course (1), (1), (1), and (IV) " in the first 2 years. Passing the "Class Sustainable Management Course (1),
and (11)" will be recognized as "Interdisciplinary Learning" credits; passing the "Class Sustainable Management Course (I11), and (V)" can be recognized as
"General Elective" credits. According to regulations, students must obtain credits for Class Sustainable Management Course (1), and (I1)" or obtain the "Love
School Service Certification" before they can graduate.




